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UNITED  STATES  DEP.\HT:.^ENT  0?  AGRICULTUEE  II  o  "^ 

•  •       \  Ac;ricultural  Maxlieting  Service  ^"""IZ/  ^  ^  \^ 

SUGGESTIOITS  FOR  THE  COOPEILVTION  OE  A  HOI-iEI'iAKERS' GROUP  ^ 

\ ^    C  UJ  THE  STUDY  OE  CONSUI^R  ACCEPTAITCE  OP  U.  S.  ai-t/>DE  LiiJELED  CAi>Il^D  POOLS 


The  objectives  of  this  cooperative  study  are  to  deterniine  consumers' 
reactions  to  canned  foods  packed  under  continuous  factor^'"  inspection — ar* 


experiment  now  bein^^  conducted  "by  the  Agricultural  Marketing  Service^-o^, tljie 
U.  S.  Department  of  Agriculture — S2id  to  determine  their  reactions  to'  the  ^-i^-f'-ic- 
U.  S.  grade  labeling  of  canned  foods.  ^  ^'.^jRICULTURAut' 

Me  wish  to  emphasize  the  imi^ortance  of  conduct i.ng  the  study  objec-, 
tively,  without  the  slightest  effort  to  influence  the  customer's  opinion  and 
to  prejudice  her  in  favor  of  U,  S,  grade  labeled  canned  foods, 

The  details  of  local  studies  of  consumer  acceptance  of  U.  S.  grade 
labeled  canned  foods  are  left  flexible  by  the  Agricultural  Marketing  Ser- 
vice.    This  is  done  so  that  the  individual  study  maj"  be  adarited  to  local 
conditions,  t'''  the  personnel  available  to  assist  in  the  study,  to  tho  edu- 
cational objectives  of  the  local  cooperating  honemrlcerd  group,  and  to  local 
me.rlz  e  t  c  o  ndi  t  i  o  n  s . 

PLAITS  POR  THE  STUDY 

A  home  demonstration  agent  or  some  other  qualified  home  economist 
should  be  in  charge  of  local  plans  for  the  study  of  consumer  acceptance  of 
U.  S,  grade  labeled  canned  foods.     Various  questions  as  to  the  details  of  a 
consumer  study  vrill  have  to  be  answered  as  the  leader  explores  local  possi- 
bilities.    The  intensiveness  of  tjie  stud:,-'-  v.rill  be  influenced  largely  by  the 
8.bility  and  experience  of  the  homemaJ^ers  who  are  working  v/ith  the  leader  and 
by  the  amount  of  time  they  v/ish  to  devote  to  the  study. 

Activities  for  Members  of  Plomemglcers'  G-rou-p 

1.  As  soon  as  the  group  has  decided  to  ]'tart icipa.te  in  a  cooperative 
consumer  study j  the  Agricultural  Marketing  Service  of  the  U,  S.  Department 
of  Agriculture  should  be  notified  so  that  materials  ca^n  be  sent  for  use  in 
conferences  v;ith  the  managers  of  stores  invited  to  participate  in  the  study. 

2.  Members  of  the  homemaker^  group  should  familiarize  themselves 
with  significant  informa-tion  concerning  grades  for  canned  fruits  and  vege- 
tables, grade  labeling,  and  the  continuous  fa.ctory  inspection  experiment  of 
the  Agricultural  Marketing  Service  in  order  that  they  ma;^^  be  prepared  to 
ansv/er  o^ucstions  of  store  customers  and  others. 

3.  Preliminary  conferences  should  bo  begun  with  the  managers  of  the 
stores  you  wish  to  have  participa.tc  in  the  study,  and  arrangements  should  be 
made  v/ith  them  for  special  exhibits  in  their  stores  of  U.  S.  and  non-U.  S. 
grade  labeled  canned  foods  during  the  period  of  the  study.     As  soon  a.s  co- 
operating stores  a.re  selected,  their  names  should  be  reported  to  the  Agri- 
cultural I^ferketing  Service.     Selected  members  of  homcraaJ^erd  groups  might  aid 
the  leader  in  carrying  forward  the  various  plans  to  be  made  v/ith  the  mana-gcrs 
of  cooperating  stores. 
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4.  Special  arrangements  should       made  with  th.e  management  of  the 
store  regarding  an;/  homemalcers  v,rho  are  to  spend  time  in  the  store  observing 
customers'  reactions.     These  individuals: 

Might  he  silent  observers  of  custom.ers  who  manifest  interest  in 
the  exhibit  of  U.  S.  grade  ajid  non-U.  S.  grade  labeled  canned 
foods.      .  ■ 

Might  on.sv/er  questions  custom.ers  voluntarily  asl:  concerning  the 
&:dnibit.     The  representatives  of  the  homemakers  group  should, 
however,  endeavor  to  give  objective  answers  concerning  the  U.  S. 
and  the  non-U.  S.  grade  labeled  products  in  the  exhibit  and  try 
not  to  prejudice  the  customers  in  fa.vor  of  either. 

Might  seek  actively  to  interest  customers  in  the  exhibit  and  to 
point  out  the  agency  resiionsible  for  quality  statements  on  the 
labc].s  of  the  U.  S.  graded  ajid  the  non-U.  S.  graded  canned  foods. 

5.  In  more  intensive  studies,  qualified  homemaJ^zers  might  interview 

a  selected  list  of  those  who  have  purchcised  a^nd  used  the  U.  S.  grade  labeled 
canned  foods  to  learn  how  those  women  ha,ve  liked  the  food  they  purchased, 
what  they  think  of  the  U.  S.  grade  labeling  of  canned  foods,   and  if  they 
would  sometimes  like  to  select  U.  S.  G-radc  A  and  at  other  times  U.  S.  Grade  3 
or  C,  if  the  lower  grades  vc re  correspondingly  lower  in  price. 

6.  Corn-pile  data,  from  questions  answered  'bj  customicrs  who  ha,ve  pur- 
chased a  can  of  U.  S.  grade  labeled  food.     3ach  of  these  customers  v/ill  be 
given  a.  return  postaJ  card  (to  be  provided  by  the  Agricultural  Marketing 
Service)  and  invited  to  talue  it  home  and  ansv/er  a.  few  questions  regarding 
the  U,  S.  grade  labeled  food  after  the  can  has  been  opened.     The  cards  will 
be  keyed  so  tha.t  all  those  coming  from  a  given  locality  may  be  sent  to  the 
local  leader  in  charge  of  the  survey  for  such  tabulation  and  study  as  may  be 
desired. 

7.  File  v/ith  the  Agricultural  Marketing  Service  a.  summary  of  data 
from  the  returned  postal  cards  and  such  other  results  of  the  study  as  are 
available. 

EesTDonsibilit ies  in  Relation  to  Cooperating  Stores 

1.     Stores  should  be  selected  to  cooperate  in  the  study  whose  mana- 
gers are  interested  in  participating  in  the  studj?-  and  have  U.  S.  grade 
labeled  canned  foods  in  stock  or  are  v.dlling  and  able  to  obtain  them.  (The 
Agr icultura.1  Marketing  Service  and  its  field  representatives  are  available 
to  a.ssist  in  making  arrangements  for  securing  this  merchandise.)     In  order 
to  obtain  a  representative  cross  section  of  consmners,  it  is  desira.ble  that 
stores  bo  selected,  when  possible,  in  communities  of  different  economic 
levels,  or  a.  stratification  of  economic  levels  may.be  approximated  by  the 
customers  of  different  t5'T)Gs  of  stores.     The  customers  of  super-markets  axe 
said  to  represent  all  levels,  v/ith  a  preponderance  of  lower  income  customers. 
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2.    Arrangements  v/itli  the  manat:;ers  of  the  stores  vn.ll  "be  necessarv  to 
insure  tlie  proper  display  in  the  store  of  the  U.  S.  rrzx^e  labeled  cajined  foods. 
This  display  v/ould  prolDeihlj?-  involve  f eaturin;-;,   in  succesnive  periods  of  one 
or  two  i-reehs,  the  various  products  such  as  Cc.nned  peaches,  apricots,  cherries, 
pears,  j;^ro:oef rui t ,  pjid  corn.     Counter  disjplays  should  include  the  U.  S.  {;;rade 
labeled  canned  commodity  alongside  the  non-U.  S.  grade  labeled  comi.iodity  at 
a  similar  price  and  of  approximately  eoual  quality.     Displays  should  include 
S'pecis.l  counter  cards  to  attract  the  attention  of  customers  to  the  merchandise. 

Suggestions  and  illustrative  material  relative  to  displa^^s  of  the  U.  S. 
grade  l?„beled  canned  foods  v/ill  be  available  from  the  Agricultural  Marketing 
Service.     These  will  include  one  or  more  photographs  of  a  store  display  for 
the  guidance  of  the  loca„l  store  mana^gors  in  arranging  their  display's. 

5.     A  plan  should  be  adopted  in  the  store  v/hereby  each  customer  ^7ho 
purchases  a  U,  S.  grade  labeled  cajined  food  will  be  given  a  return  postal  card. 
The  x^ostal  ca.rd  co^ild  be  handed  direct  to  the  customer  by  the  clerk  or  by  a 
rcpresentat iv:~  of  the  ho memal^er s '  group,  if  one  is  present  in  the  store,  or 
clerks  could  bo  instructed  to  wrap  one  of  the  postal  cards  with  each  purchase 
which  includes  a  csn  of  the  grade  labeled  food. 

Public  it:,'" 

newspaper,  radio,  and  other  publicity  concerning  the  study  is  usually 
desirable.     The  extent  and  timing  of  news  stories  will  be  influenced  by  the 
wa:7  the  study  is  to  be  developed. 

It  may  be  decided  to  introduce  the  consumer  study  by  giving  v/ide  -mb- 
licity  to  the  cooperation  of  the  U.  S.  Department  of  Agriculture,  the  local 
homemalcers'  group,  and  the  participating  retail  stores. 

On  the  other  hand,  no  stories  would  be  given  out  at  first  if  it  is 
decided  to  have  a  preliminarj'"  period  v^ith  consumers'  attention  called  to  the 
U.  S.  graxle  labeled  products  only  by  the  canned  foods  exhibited  in  tlie  store 
and  by  counter  ca,rds.     This  introductory  period  m.ight  then  be  follov/ed  by  a 
period  during  which  wider  publicity  is  given  to  the  availability  of  the  U.  S. 
grade  labeled  canned  foods  and  to  the  significance  of  the  U.  S,  grade. 

After  the  results  of  the  study  have  been  surmTiarized,   interesting  facts 
should  be  released  in  a  final  news  story  of  the  stud^r. 


